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INSPIRATION AND COMPETITIVE ANALYSIS
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SWEET

The market for baking is saturated. Understanding
what differentiates your bakery from your
competitors helps you find ways to stand out from
the crowd. I'll help you create a cohesive style that
exemplifies your niche and keeps your core values
at the forefront.

The examples on the left are successful points of
reference because they:

e read well even at a quick glance from the grid

e feature photography at varying levels

e tell a story over time

e are clean

e carry a theme

e they're flexible



YOUR BRAND COMPONENTS

To create a successful brand, you’ll want to remain consistent above all. It will be a process building your
brand but, over time you’ll build visual recognition. The components below will be your building blocks.

Courier PS — \ LOGO KEYWORDS & TONE
)l — . e Homemade
DOUndCdKln e Poundcake

Zapfino or Charmonman v @Ta&ﬁ e Home baker
e Sweet treat

e D t
COLORS FONTS Yesser
e YUM
e Family
Titles - Courier PS, sentence case o Community

e Bakehouse

#403636 #736265
HEADERS - PUBLIC SANS, ALL CAPS, BOLD .
e Happiness
Body Copy - Public Sans, sentence case » Cake shop
#593f44 #F2CECE e Custom cakes
 Baked goods

TARGET AUDIENCE « The bakery
#F2EBEB #D9D8D2 e Cake decorating

Dessert lovers of all ages e Warm, friendly tone




DESIGNED COLLATERAL

PoundCaKin gouc PoundCaKi1n gus PoundCaKin g

7UP POUNDCAKE 7UP POUNDCAKE
SINGLE SERVE YUMMY CAKES

Original Flavor, Kentucky Butter, 7up, Lemon
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DESIGNED COLLATERAL

PoundCaKin g

CLIENT TESTIMONIAL

The 7up poundcake was a
refreshing dessert that's

perfect for any occasion.
Moist texture and perfect
amount of sweetness.

PoundCaKin g

Life is short. Take the trip.
Smell the flowers. Eat the cake.

PoundCaKin gauk

CONTACT

PoundCakinluv




ELEMENTS TO CONSIDER MOVING FORWARD

e Mission statement
e Tagline
e Save |G story highlights for
o Ordering info and best practices
o Client testimonials
o New flavors/what’s cooking
e Photography
o Your photography is at a considerable advantage over comparable businesses
o Consider photography at different angles for each new cake so you can stockpile

o Consider getting photos during the process to make things more personal
= Up close hand shots
= |ngredients nicely lined up
= Cake decorating process



